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Napersoft Announces New Vice President of Sales & Marketing 

Naperville, IL—July 23, 2013—Napersoft, a leading provider of Customer Communications 

Management (CCM) software solutions, is pleased to announce the appointment of David Hinrichsen 

as the company’s Vice President of Sales & Marketing.   

“We are very excited about David’s plans for our sales and marketing groups,” commented Napersoft 

CEO Bart Carlson.  “David is a world-class sales professional and brings strong experience to 

Napersoft.  He will be a huge asset in ensuring Napersoft’s continued growth and success.”  

Hinrichsen brings more than thirty years of experience in the software industry to Napersoft.  He 

began his career at SPSS, a leading worldwide provider of predictive analytics software and 

solutions.  During Hinrichsen’s career at SPSS, he learned all facets of the computer software 

industry, fulfilling roles from Technical Support to Operations to Sales.  He held the position of Vice 

President of World Wide Sales in 2009, when SPSS was acquired by International Business 

Machines Corp.  

 “I’m excited about my new role at Napersoft,” said Hinrichsen.  “I’m looking forward to helping 

organizations improve their customer communications with Napersoft’s solutions and in turn execute 

Napersoft’s next phase of growth.” 

Hinrichsen received his Bachelors of Accountancy from DePaul University and his MBA from the 

Kellogg School of Management of Northwestern University in Evanston, IL. 

 

For more information about David Hinrichsen and the entire Napersoft executive management team, 

please visit www.napersoft.com/about-us/management/.  

 

About Napersoft 
Napersoft is a leading provider of Customer Communications Management (CCM) software 

solutions. For more than 25 years, Napersoft has assisted commercial and governmental customers of 

all sizes implement innovative document creation and distribution solutions. Napersoft’s solutions 

help improve customer satisfaction, reduce costs, increase productivity, reduce IT support and 

increase revenue by streamlining business processes for document creation, publishing, distribution 

and archiving of all types of documents such as letters, correspondence, policies, statements, 

agreements, explanation of benefits (EOBs) and other forms of personalized communication. 

For additional information please visit www.napersoft.com or contact: 

 

Anny Hasse 

Marketing Communications Manager 

Napersoft, Inc. 

40 Shuman Blvd. 

Naperville, IL 60563 

(800)380-1000 
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